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HCP Segmentation
Methodologies and algorithms to rank 

and classify health care providers 
into different or similar groups/audiences 

based on past or predicted data

PLAYERS: McKinsey, BCG, Deloitte, Real 
Chemistry, ZS Associates, Axtria, Klick

Content and Creative
Print, digital, mixed media assets for 
promotion and education of a brand

PLAYERS: Real Chemistry, Eversana, 
Epsilon, Merkle

Campaigns and Journey Design
Tactics and rules for specific, organized 

actions to occur with a customer or 
segment/audience based on a triggering 

event or combination/sequence of 
triggering events

PLAYERS: Real Chemistry, Eversana,
Epsilon, Merkle

Data Warehouse, ETL and Integration
Platforms or systems for managing and 
integrating data, applications and APIs from 
disparate sources, including both 
cloud-resident and on-premises endpoints, 
so data can be leveraged effectively.

PLAYERS: Mulesoft, Informatica, Dell Boomi, 
Accenture, Deloitte, Cognizant, ZS Associates

CRM
Applications and data designed to support 
recent sales and service activities and plans 
with customers

PLAYERS: Veeva, IQVIA, Salesforce, Microsoft, 
ServiceNow, Zendesk, Pegasystems

Insights/Analytics
Basic calculations, statistics, reports, and charts 
about various raw or synthesized data sets

PLAYERS: Tealium, Qlik, Tableau, Microstrategy

CDP
A marketing system that unifies customer 
data from marketing and other channels to 
enable customer modeling and optimize the 
timing and targeting of messages and offers

PLAYERS: Tealium, Treasure Data, Adobe, Lytics 

Services Vendors & Consultants
Services vendors that implement and 
integrate systems and technologies by 
deploying a team of IT consultants to 
provide professional services for a 
specified scope and cost/rate

PLAYERS: Accenture, Deloitte, Cognizant, 
Mavens, BASE Life Sciences, ZS Associates, 
Capgemini, Infosyswww.aktana.com

The Omnichannel Ecosystem

Omnichannel Optimization
Algorithmic analysis and prioritization of all 
possible actions to determine the optimal 
action within and across channels for the 
actor and the target customer

Next Best Action
Distillation of multiple signals and predicted 
outcomes into a recommended action 
within a specific timeframe and backed by a 
specific rationale 

Insights
Identification of pertinent changes in 
market or customer behavior that can help 
facilitate or provide important context for 
an action with a customer

Marketing Automation
Technology that manages marketing 

campaigns and processes across multiple 
digital channels

PLAYERS: Salesforce, Adobe

Sales and Medical
Technology that enables sales and medical 

affairs teams to engage with HCPs via 
face-to-face visits, virtual, phone/SMS, 

user-triggered emails, surveys and notes

PLAYERS: Veeva, IQVIA, Salesforce, Adobe, 
Microsoft, ServiceNow, Zendesk, Pegasystems, 

WeChat for Work, Tact.ai

3rd-Party Publishers
Vendors that offer integrated targeting and 

message delivery through specific digital 
channels

PLAYERS: Medscape, Doximity, OptimizeRx, 
Pulsepoint Health

Internal & External Data
Internal and external sources include HCP 

Profiles, Markets, Social/Media, 
EHR/Claims/Rx, Research Publications, 

Insurance and Government, Socioeconomic 
and Behavioral, Lab Diagnostic, ERP, 

Budgets Content, Personnel and 
performance, Channel Analytics

PLAYERS: IQVIA, CMS, NIH, Symphony, DRG, 
Veeva, Prognos, Komodo Health, DMD


